


Logline

Sherry Bell is a working mom who does
not want her son to know the truth
about her life. While she prepares to
leave the theatre backstage after a
performance, Sherry receives a phone
call from her pimping boyfriend,
confides with her sister and makes
critical decisions about her life.







=

JENNIFER LOPEZ

ENOUGH

MICHAEL VIGGO.

Ev n
ery?as‘i limit.

-n!morﬂ!vm

Kl e

"ENOUGH" "YOU'RE NEXT" “A BPERFECT MURDER"
o BUDGET: $35M BUDGET $5M BUDGET $50M
" B.O.: $52M . B.O.: $30M $128M

=3 U

“A (REEPY-AS-HELL SLASHER o8 DN
FLICK WITH A TWIST” : 9 "
THE SYORET NORNING MIRALD H - COMING SOON I

k| [/ A
kok Ak o VIURDER 5 . ==t
\

“PROMISING
YOUNG WOMAN"
BUDGET: $10M
B.O.: $25M
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Jon Hamm

Bad limes at the El Royal
Baby Driver
Beirut

. Renee Zelwigger
Brldget Jones Diary

.| Jude Law

Fantastic Beasts: The .
Crimes of Grindelwald )

Sherlock Holmes feng

Captain Marvel

Brendan Fraser

No Sudden Move &
The Mummy
Crash




Tracy Ann Chapel
Director

Tracy has made over 30 short
films as a director, writer, and
actress. She has won awards for
acting and filmmaking on stage
and in film and has First Focus

International represented films in
distribution. Tracy has a BFA in
Filmmaking, an MFAin
Communications, and a Doctoral
Candidate.




' Del Harvey
- Producer

dozen features.

Worked in various production
roles in Hollywood for a

| dozen years on over 70
features and television
shows. Worked in Member
Relations at Directors Guild
of America. Was trend
forecaster and junior
executive in distribution and
acquisitions for Walt Disney
Studios. Liaison and project

Dan G

Producer A .

- .

IS a producer and writer. P
He was Chief Content Officer W ™
of global media platform, hg
Sphere, was CCO of TVtibi, ’
bringing the platform to over
206 countries and territories,
CCO for the Ubiquity Network.
Dan was very influential in E
developing the Film Tax '(
Incentives for CT (one of the
first to be 30%), and later for
the renewed NJ tax incentives.
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In 2014 Griffin Group and Rough Cut Films made a horror antholo‘g_y

with a budget of $25,000 and no name talent attached. Fourteen D, __r_._“./’} (R

distribution companies courted us to release the film. W
TR

Maxim Media/Brain Damag re\eased :Deaﬂ Girls" November 14, F s\q, '\ D A Rious:

2014 on North American Pay-Per-View, Netflix, iTunes, Hulu, Vudu, [ \ * ol

and others. > N m ﬁ?"f”‘

“Dead Girls" began earning a profit within its first 12 months and \

has since expanded into 20 foreign markets.

Additional f'!!' credits listed below.
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TOP SHEET

$2.250,000
$1.250,000 R

$1,250,000



DISTRIBUTION

MULTIPLE REVEN UE STREAMS

The numerous media outlets now available to mdepend nt
films include Domestic and Foreign:

 Television e Home VideoQ/DVD
 (able  (On Demand
o Satellite

For the past five years, independent films have been
making their money through cable, streaming, and foreign sales.
These are the markets we will focus on.



DISTRIBUTION

MULTIPLE REVENUE STREAMS

We have established relationships with the following distribution
companies:

« Archstone

 After Dark Films

» Blue Fox

* (Gravitas

« Kaczmarek Digital Media Group

e And more...
Each has expertise in the desired markets for our films and each
has expressed interest in distributing our film projects.
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NEVADA TAX CREDIT

Nevada offers:

15% of the cumulaﬁqualified production costs
15% on wages, salaries, and fringe benefits to all NV resident
personnel

12% on wages, salaries, and fringe benefits to non-resident
ab.oye the line personnel
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This helps
editing costs!

uction save money on high production and
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