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Jack of all tfrades to Master the ONE

» Belongingto a small town, Guntur. | started Filmmaking as a hobby in College
and then started working (from 2011) in The Tollywood Industry, Hyderabad.

» |[venturedon my ownfrom 2015. And foday we are one of the few teamswho
create original HINDI Content based in Hyderabad.

» Today | confidently apply my skill set ranging from Screenwriting 1o basic
Cinematography to Editing, all of which help me to Direct better.



A SERVING OF
COMMON SENSE:
(left to right) Hamza,
Monika, Yamini
Komal, Shivanath and
Bhuvanesh

HUMOUROUS
VIDEO ON
MOBILE
PHONE
ADDICTION
MADE BY A
TEAM FROM
THECITY IS
GARNERING
MUCH
ATTENTION
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V‘ When city girl Komal
Agarwal downloaded
a WhatsApp forward
that was sent to her by an
acquaintance, she was pleas-
antly surprised. It was a
video that she had worked on
herself, just two days ago!
The next thing she knows,
the video had 3,16,884 views,
within a weeK, The video isa
part of the campaign
Common Sense Kee Baat, a
series of Public Service
Announcements made by a
team of filmmaking enthusi-
asts, headed by Hamza Ali
and Komal Agarwal. The
video in question takes on
the subject of mobile phone
addiction, in a light vein.
Hamza and Komal founded
Cubic Productions, a unit
that provides a platform for
filmmaking enthusiasts to

display their skills for free
and build their showreel.
They have previously made
short films, but this is their
biggest project yet. Hamza,
who was always interested
in filmmaking, says, “I've
assisted in a few Tollywood
films and make

ad films for a

and acting and I get the tech-
nical guys for the music and
lighting,” says Hamza.
Interestingly, the eight one-
minute PSAs are done on a
maximum budget of 2000
and the video that has been
trending needed no money at
all, apart from the basic
equipment. “Komal and

living bulal The team has I are ‘vcry soculll'y
wante conscious  people
some- mlthe“edaps‘ for and we wamgd to
thing to e|angana question the things
be my Go e.la.'nment that many Indians
own. I Vv on do, which should-
;? el t drunken driving, nd:l be dolne. We've

omal, a PP addressed issues
freelance which is to be like public defeca-
MC, at the released soon  tion, love for family

shooting of a

TV show. We

shared the same interests
and decided to start Cubic
Productions. Since she is
from the theatre and mass
communication field, she
gets volunteers for scripting

and general respect
towards people. We didn’t
want to be preachy in our
videos so we used light
humour and sarcasm to
make people realise what
they already know. We limit
our production cost because
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we work heavily on Ideating
and scripting. The eight
videos that are uploaded are
usually the product of 80
ideas,” he says,

So have they got any back-
lash for joking about a seri-
ous lllness like fits in the
video? Hamza is honest,
“We've collaborated with the
Logical Indian for the other
videos but could not for this
one as we were bound to face
backlash on a website that Is
more serious in nature, We
collaborated with pages like
the Idiot's Story and Just
Hyderabadi things to
increase the reach of this
video because the audience
here will take it in a light
vein — the way we intended
it to be," he adds.

The team has also worked
on a PSA for the Telangana
Government on drunken dri-
ving. which will release
soon.

Our 1 min films campaign,
"CommonSense Kee Baat”

helped us hone our craft
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https://www.facebook.com/team
cskb/videos/1138686699529737/

https://www.facebook.com/team

cskb/videos/vl.1786272514938841

[1396875430377528/

hittps://www.facebook.com/logical

.indian/videos/1067521623377556/

hitps://www.facebook.com/team
cskb/videos/1177546338977106/
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ABUNCH OF CITY YOUNGSTERS ARE DISHING OUT SOCIAL MESSAGES IN
- 50-SECONDS OR LESS WITH THEIR SERIES CALLED COMMON SENSE KEE
BAAT. THE TIMEFRAME, THEY SAY, IN EXOUGH TO DRIVE HOME THE POINT
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https://www.facebook.com/teamcskb/videos/1138686699529737/
https://www.facebook.com/teamcskb/videos/vl.1786272514938841/1396875430377528/
https://www.facebook.com/logical.indian/videos/1067521623377556/
https://www.facebook.com/teamcskb/videos/1177546338977106/

My work Is an extension of my Personality

Mission Smart Ride (PSA) in
collaboration with Govt of
Telangana.

A 10 minute Documentary
film we did for Irrigation
Dept ofTeIcmgono.
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/v REINVENTING TELANGANA/S’fME

(Click on the images to wafch these films.)
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ISSION KAKATIYA‘. ,

Password tfo acess this video:
thatmate

Me too: It's always about
voicingoutin a creative
and effective way.



https://vimeo.com/265175633
https://drive.google.com/file/d/0By4QyGDCCHHtQW03UzkwMHZVdjA/view?usp=drivesdk
https://youtu.be/lJtQIKYBNjA

» KAALEY isa 33 minsHindi Short

Film we made with the best of 1(AAl E\/

Theatre actors from Hyderabad. WS
The film has not yet been made L, e .
public, we are in talks with e e
couple of big Youtube channels

forit'srelease Click here to watch the Film

Kaaley Private Link



https://drive.google.com/file/d/1ALxYUtf3hylaypkbe6hmwPePqlezdTD6/view?usp=drivesdk
https://drive.google.com/file/d/1ALxYUtf3hylaypkbe6hmwPePqlezdTD6/view?usp=drivesdk
https://drive.google.com/file/d/1ALxYUtf3hylaypkbe6hmwPePqlezdTD6/view?usp=drivesdk

In pursuit of Excellence

“The oath | have with myself is that, | willnever
Compromise on my Craft & Integrity of Filmmaking,
under any circumstances.”

HAMZA ALl

M: +91 -901018%9095
E: hamza.director@gmail.com
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